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How to understand

your audience?



https://www.16personalities.com

https://www.16personalities.com/








„KNOW YOUR AUDIENCE”



MY life experience, knowledge, 

competenteces, interests
AUDIENCE – THEIR interests, 

knowledge, education



We take people on a travel from a place they know

MY life experience, knowledge, 

competenteces, interests
AUDIENCE – THEIR interests, 

knowledge, education



SO WHAT?



We communicate to give something to their world

We take people on a travel from a place they know

MY life experience, knowledge, 

competenteces, interests
AUDIENCE – THEIR interests, 

knowledge, education



It’s how actually it often looks like in academia…

MY life experience, knowledge, 

competenteces, interests
AUDIENCE – THEIR interests, 

knowledge, education
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Identify „actors” - their needs and role to play

-WHO is interested in this topic?

-WHY are they (or should they be) interested?

-WHAT can they do about it? What you encourage them to do?

-WHAT kind of argumentation are you going to use?

EXERCISE
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Identify „actors” - their needs and role to play

WHO is interested in this topic?

WHY are they (or should they be) interested?

WHAT can they do about it? What you encourage them to do?

WHAT kind of argumentation are you going to use?
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https://www.compassscicomm.

org/the-message-box-workbook

https://www.compassscicomm.org/the-message-box-workbook




child - toy

Cleaning service -trash

biologist - sample

biotechnologist – biofuel

poet - inspiration

Worm - food

FOR WHO….?

Fan of decoupagu - tool

Fotographic - motive

Whole

year

Autum
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TOPICS

EVERGREEN SESONAL
One-time

news



24TOPICS

EVERGREEN

Cancer

Climate change

SESONAL

Flu

hurricane

One-time

news

comet

breakthrough
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https://www.youtube.com/watch?time_continue=12&v=O

WJCfOvochA&feature=emb_logo

https://www.youtube.com/watch?time_continue=12&v=OWJCfOvochA&feature=emb_logo
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Prepare a short description of your research

on „5 levels”

TASK „5 levels”
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When you do do

„science communication”?



Naming

Science communication?



Naming

scholarly

communication

scientific

communication

science

communication



Science Communication

Scientific Communication

Scholarly Communication

Popularisation (science journalist, educator…)

Education (formalna, informal, non-formal…)

Promotion of results

Science communications: outreach / dissemination

So:

• WHO is talking?

• TO WHO is talking?

• WHY is talking??
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Science

of 

science communication
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„…diffusion of knowledge…”
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http://scx.sagepub.com/
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https://jcom.sissa.it/
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http://pus.sagepub.com/
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Stages/levels

of science communication
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Classification by: Michel’a Cloître oraz Terry’ego Shinn’a

(1) intraspecialistic

– information about exepiments and empirical data

How many people know/heard

the topic?

http://www.google.com/books?hl=pl&lr=&id=ATpe1PJf3CoC&oi=fnd&pg=PA31&dq=expository+practice:+social,+cognitive+and+epistemological+linkages&ots=bbhevsZeXT&sig=60Hyp_Huy6flNDd1wtf4oKh7RAQ
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(1) intraspecialistic

(2) interspecialistic

– information about exepiments and empirical data

– interdisciplinary papers

How many people know/heard

the topic?

Classification by: Michel’a Cloître oraz Terry’ego Shinn’a

http://www.google.com/books?hl=pl&lr=&id=ATpe1PJf3CoC&oi=fnd&pg=PA31&dq=expository+practice:+social,+cognitive+and+epistemological+linkages&ots=bbhevsZeXT&sig=60Hyp_Huy6flNDd1wtf4oKh7RAQ
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(1) intraspecialistic

(2) interspecialistic

(3) pedagogical

– information about exepiments and empirical data

– interdisciplinary papers

- handbooks, courses

How many people know/heard

the topic?

Classification by: Michel’a Cloître oraz Terry’ego Shinn’a

http://www.google.com/books?hl=pl&lr=&id=ATpe1PJf3CoC&oi=fnd&pg=PA31&dq=expository+practice:+social,+cognitive+and+epistemological+linkages&ots=bbhevsZeXT&sig=60Hyp_Huy6flNDd1wtf4oKh7RAQ
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(1) intraspecialistic

(2) interspecialistic

(3) pedagogical

(4) popular

– information about exepiments and empirical data

- handbooks, courses

– popular articles, daily press, documental films, cinema

(NETFLIX:D)

– interdisciplinary papers

How many people know/heard

the topic?

Classification by: Michel’a Cloître oraz Terry’ego Shinn’a

http://www.google.com/books?hl=pl&lr=&id=ATpe1PJf3CoC&oi=fnd&pg=PA31&dq=expository+practice:+social,+cognitive+and+epistemological+linkages&ots=bbhevsZeXT&sig=60Hyp_Huy6flNDd1wtf4oKh7RAQ
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Public speaking

#UnderstandAndBeUnderstood
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How to speak, to be 
listend?

Understood?
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1. Adjust 

language
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Is it possible to measure how difficult a text is?

-What does it mean „difficult”?

-Difficult for who?

-How to measure?

About difficulty of text
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𝐹𝑂𝐺 = 0,4
𝑛𝑢𝑏𝑒𝑟 𝑜𝑓 𝑤𝑜𝑟𝑑𝑠

𝑛𝑢𝑚𝑏𝑒𝑟 𝑜𝑓 𝑠𝑒𝑛𝑡𝑒𝑛𝑐𝑒𝑠
+ 100

𝑛𝑢𝑚𝑏𝑒𝑟 𝑜𝑓 𝑙𝑜𝑛𝑔 𝑤𝑜𝑟𝑑𝑠

𝑛𝑢𝑏𝑚𝑒𝑟 𝑜𝑓 𝑤𝑜𝑟𝑑𝑠

FOG index

Tools for checking text readability?
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https://readabilityformulas.com/freetests/six-readability-formulas.php

https://readabilityformulas.com/freetests/six-readability-formulas.php
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https://readabilityformulas.com/freetests/six-readability-formulas.php

https://readabilityformulas.com/freetests/six-readability-formulas.php
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Check yours text like an abstract of your master thesis and check its 

readability. Probably it’ll be very high – make some changes to 

reduce its complexity!

Identify „hard” words in your topic:

• Wonder if they are really necessary

• If not – get rid of them:)

• If yes  - prepare short and simple (!!!) explanation of each. Then 

test it on friends of relatives outside the academic world

Task



502. ORGANISE -> What do you want to say?

HOW WHO

WHY WHEN

WHAT



51https://www.compassscicomm.org/

the-message-box-workbook

https://www.compassscicomm.org/the-message-box-workbook


52



53



54


